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An online resource
who'’s mission is to
assist students in
choosing the right
major.

«Student Interview
*Top Ten Majors

*Online Advice

“83% view the
availability of their
intended major as the
MOST important factor

in choosing their future
University.”

- Monster Worldwide,
Inc. Study




John's Course Grades and Course Enjoyment:

FINE ARTS

Art Did not take
Music Did not take
Theater Did not take
HUMANITIES

English B Liked it
Foreign Language A- Didn't like it
SCIENCES

Biology B Lowed it!
Chemistry A- Loved it!
Earth Science (Geology) B Liked it
Physics B Liked it
MATHEMATICS

Computer Science A Lowed it!
Mathematics A Loved it!
SOCIAL STUDIES

Social Studies (Government, History) B Liked it
PHYSICAL EDUCATION

Physical Education & Sports A- Liked it
ELECTIVES

Business & Accounting C Did not take
Contemporary Issues C Did not take
Economics B- Liked it
Geography C Did not take
Journalism C Did not take
Philosophy/Religious Studies C Did not take
Physiology & Anatomy A- Liked it
Psychology Did not take
Sociology/Anthropology C Did not take
Speech C Did not take
Visual Arts C Did not take
Writing A- Liked it

% " $ & 3" "







I—1. Broaden & Refine the Prospect Pool

— 2. Increase Quality Inquiries

K Inquiries )%_ — 3. Improve Yield from Applicant pool

MyMojsrst

So...what’s your major

Unlimited Access to Student Profile Database and
lead generation programs

» Student surveys filtered to your target audience

» Geo-targeted banner exposure on home page

» Geo-targeted banners throughout Web site

» Links to Major Information pages

* College Major Search web link and optional video or podcast
» E-Lead Generator - targeted search with e-mail

Enrolled

Revealing Stealth Candidates
MyMajors Stealth Tracker
Co-Branded Survey & Advisement Report

Y
Retention *

Graduates

—

Townsend Targeted Publications
with Text Messaging




* Highest visibility
*Active scrolling Banners

» Micro-vision of your web site
when students mouse over.

Our technology allows us to
capture data on anyone who
clicks on your banner or link if
they've taken the MyMajors
survey.

Click to Visit Home Page

Scrolling Home Page Banner i




where students research specific majors....

Market yourself where
students spend their
time.

Banner Students spend over 2 minutes
Ads on these valuable pages.

Choose the majors you want to recruit

Recommended . .
Department Link Link them to your Web site

Click to Visit
Business Admin. Major Information Page




Click to Search by Major

Students taking the MyMajors survey are
interested in learning which schools offer
their recommended majors.

» Featured school on search pages
* Link to your Web site
» Banner ad rotation

 Option to include video or podcast (size
limitations)
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as Students complete the MyMajors Survey...

Suggested
Schools are
Six times more
likely to be
clicked on than
anywhere else
on site.

Data Capture tools
provide you with
these leads

Student’s 5 Suggested Majors
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While awaiting their
survey results, targeted
students are presented
with the option of
requesting information
from your school. You
receive real time
notification for follow-

up.
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connect with students while they’re
engaged...

$III
$II
Hot Leads E-mail (Thank You)

Our follow-up e-mail after students complete the
survey includes their top 5 Majors and password.

%

E-Lead Generator

Targeted search e-mail sent to Students based on
their College Majors and your search criteria —_—

e Links allow the
student to
easily connect

» Data Capture
and notification

3 exclusive ad positions
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Targeted Direct Marketing

Reach more than 3 million students for as little as 6 cents each

College
Outlook

Spring issue reaches
500,000 Juniors

Fall issue reaches
600,000 Seniors

Less than $.10 per
student

Beginning of
student’s college
planning

Free to Students,
Counselors, Parents

Sent into Students’
homes and to their
High Schools

Creative

Targets Creative
Art Students

30,000 Copies @
Less than $.16
per copy

Connecting Top
Art Students to
Top Art Schools

Free to Students,
Counselors,
Parents

Only NASAD
accredited art

organizations may

advertise in this
exclusive
publication

Eclectic

Reaches Art
Students and Art
Teachers

30,000 Copies @
Less than $.11
per copy

Free to Students
and Art Teachers

Student
Initiated Text
Messaging

available for

all

publications

Achieve

High Achieving
Students

100,000 Copies
@ Less than $.06

per copy

Targets Juniors
with B+ GPA or
higher

Free to Students,
Counselors,
Parents

Sent into
Students’ homes
and to their High
Schools

Counselor’s
Guide

The Resource for
Counselors

25,000 Copies @
Less than $.12 per
copy

Offers advice, tips,
and resources for
student’s college
preparation

Features Counselor
of the Year

Calendar Guide
available inside for
support and
planning

Free to Counselors

HomeSchool

Transition

Reach out to a
rapidly growing
market with this
one of a kind
publication

70,000 Copies @
Less than $.08 per
copy

Targets Home
School students in
their homes

Free to Students,
Parents, and
Siblings

Highly sought after,
yet under recruited
Students

Targets Community
College Transfer
Students

60,000 Copies @
Less than $.08 per
copy

Community College
Student population
has grown
significantly!

Free to Students,
and Transfer
Counselors

Help Students
make the “jump” to
a 4 year institution




Change the way you market to students and

Improve your results.

For more information contact your
Account Executive at 816-361-0616

Riley Rose rileyr@townsendprint.com
Jill Kelm Jillk@townsendprint.com
Jason Gregg Jasong@townsendprint.com
John Bartlett Johnb@townsendprint.com

Mary Ann Waeckerle  MaryAnnw@mymajors.com

Erika Copp Erikac@mymajors.com
Bill Gaier billg@mymajors.com
-~ Vice President of Sales
R\ V ey -com 12 |
y a ors Guy Townsend guyt@townsendprint.com
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